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Kbb.com Traffic Surges for Chrysler
200 Immediately Following Super
Bowl XLV Ads

Pre-Game, Car Shoppers Anticipated Chevy Ads Most;
Post-Game, Shoppers Choose Volkswagen, Chrysler Ads as Favorites

IRVINE, Calif., Feb. 8, 2011 PRNewswire/ -- Kelley Blue Book, www.kbb.com, the
leading provider of new car and used car information, today reports a huge surge
in new-car Web traffic for the all-new Chrysler 200 during Sunday's highly
anticipated Super Bowl XLV matchup between the Green Bay Packers and
Pittsburgh Steelers. In addition, kbb.com saw a significant lift in new-car traffic for

the Volkswagen New Beetle, Hyundai Elantra and Volkswagen Passat following
the airing of their respective new-vehicle ads on Sunday.

All automakers who advertised during the Big Game on Sunday saw a lift in
shopper activity on kbb.com following the airing of their ads, with Chrysler leading
the pack with a 213 percent increase to the brand's traffic on kbb.com. Following
Chrysler, the brands that saw the most increased shopper activity on kbb.com
included MINI (154 percent), BMW (136 percent), Hyundai (135 percent) and Audi
(131 percent).

"Car shoppers and enthusiasts are clearly taking time away from the ads featuring
monkeys, dogs and talking babies to visit objective third-party websites like Kelley
Blue Book's kbb.com to obtain pricing, reviews and information on all the cars
advertised during Sunday's game, " said Jack R. Nerad, executive editorial director
and executive market analyst for Kelley Blue Book's kbb.com. "Kbb.com traffic is
a leading indicator of new-car shopper behavior, so the buzz we're seeing from
consumers in the middle of the game certainly demonstrated shoppers' interest
and likely predicts future sales.”

In addition, many of the specific models advertised on Sunday experienced a
major surge from interested shoppers on Kelley Blue Book's kbb.com both during
and after the Big Game. Chrysler's two-minute 'Imported from Detroit' spot for the
Chrysler 200, featuring popular musician Eminem, garnered the most attention,
with a whopping 1013 percent increase in traffic for the Chrysler 200. The buzz-
building ad for the redesigned Volkswagen New Beetle created a 293 percent
surge in traffic for that model on kbb.com, and the highly anticipated Hyundai
Elantra's ad drove a 270 percent increase for that vehicle on kbb.com.
Volkswagen's lauded 'The Force' ad for the all-new Passat was a fan favorite and
also generated a 229 percent increase in traffic for that model on kbb.com.

New-Car Models Seeing Most Increased Web Traffic on kbb.com Following
their Brands' Respective Super Bowl XLV Ads

Chrysler 200 +1013 %
Volkswagen New Beetle +293 %
Hyundai Elantra +270 %
Volkswagen Passat +229 %
Chevrolet Camaro + 207 %
Chevrolet Volt + 202 %
MINI Cooper Countryman +152 %
Kia Optima + 145 %

In the days leading up to the Big Game, a kbb.com homepage quick poll asked car
shoppers which automakers' ads they were most interested in seeing on Sunday.
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Chevrolet was the leading brand in that poll, with 30 percent of car shoppers
saying they were most anticipating Chevy's ads. On Sunday and the day following
the Big Game, a kbb.com homepage quick poll asked car shoppers which
automaker had the best commercial(s) during the game. Volkswagen was the
clear winner among shoppers once they viewed the ads, with 30 percent saying
they liked Volkswagen's commercials the best. Following Volkswagen was
Chrysler at 20 percent.

"The results from the kbb.com traffic and quick poll data following Sunday's game
shows that with the right creative execution and the product to back it up,
automakers can succeed in capturing new-car shoppers' attention when making
big-budget ad buys," said Nerad. "The Green Bay Packers aren't the only winners
coming out of the great Midwest this year; Chrysler stole the show in terms of
model-specific buzz from its all-new 'Imported from Detroit' ad for the 200. In
addition, Volkswagen's 'The Force' ad, featuring a young Darth Vader wannabe
and the all-new Passat, seemed to be this year's voted favorite among the car ads
on Super Sunday."

To see more about the car commercials from the Big Game, visit
http://www.kbb.com/car-news/all-the-latest/2011-big-game-car-commercials .

For the purposes of this data, traffic increase is defined as the percent change
when comparing Super Bowl Sunday, February 6, 2011, with the previous Sunday,
January 30, 2011.

The pre-game quick poll asking car shoppers which automakers' ads they were
most interested in seeing during the Big Game was featured on the homepage of
Kelley Blue Book's kbb.com from January 31 — February 4, 2011, and had 696
respondents.

The during/post-game quick poll asking car shoppers which automaker had the
best Super Bowl commercial(s) was featured on the homepage of Kelley Blue
Book's kbb.com from February 6 — 7, 2011, and had 225 respondents.

For more information and news from Kelley Blue Book's kbb.com, visit
www.kbb.com/media, follow us on Twitter atwww.twitter.com/kelleybluebook (or
@kelleybluebook), or like our page on Facebook at www.facebook.com/kbb.

About Kelley Blue Book (www.kbb.com)

Founded in 1926, Kelley Blue Book, The Trusted Resource®, is the only vehicle
valuation and information source trusted and relied upon by both consumers and
the industry. Each week the company provides the most market-reflective values
in the industry on its top-rated website www.kbb.com, including its famous Blue
Book® Trade-In and Retail Values and Fair Purchase Price, which reports what
others are paying for new cars this week. The company also provides vehicle
pricing and values through various products and services available to car dealers,
auto manufacturers, finance and insurance companies as well as governmental
agencies. Kbb.com is a leading provider of new car prices, used car values, car
reviews, new cars for sale, used cars for sale, and car dealer locations. Kelley
Blue Book Co. Inc. is a wholly owned subsidiary of AutoTrader.com.
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