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Kbb.com: New-Car Shoppers Likely
to Purchase on Black Friday if Deals
Available
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IRVINE, Calif., Nov. 24 PRNewswire/ -- Kelley Blue Bookwww.kbb.com, the
leading provider of new- and used-vehicle information, today announces the
results of the latest Kelley Blue Book Market Intelligence survey of in-market new-
car shoppers, revealing their likelihood to purchase a new car on Black Friday (the
day after Thanksgiving, Friday, November 27, 2009) and the effect of additional
Black Friday-specific discounts and incentives on purchase timeframes.

When generally asked how likely they would be to purchase a new car on Black
Friday, 55 percent of car shoppers said they were somewhat likely, and only 12
percent said they were very/extremely likely.

However, when asked how the availability of additional automotive discounts and
incentives on Black Friday would affect their purchase timeframe, 32 percent of in-
market new-car shoppers said they would definitely purchase a new car sooner
than they had planned. An additional 65 percent said they would consider
purchasing a vehicle sooner if additional Black Friday auto discounts and
incentives were available.

New-car shoppers also revealed they are not very aware of any special Black
Friday-specific discounts being offered by auto manufacturers and dealers. Only
four percent of survey respondents said they were aware of such discounts and
plan to take advantage of them to purchase a new vehicle on Friday, whereas the
majority (67 percent) said they were not aware of any Black Friday-specific auto
discounts, but would consider buying a new car if such deals were available.

Among in-market new-car shoppers who said they were not likely to buy a new car
on Black Friday, 35 percent said they are waiting on better incentives and
discounts, and 17 percent indicated that the incentives and discounts they are
aware of right now simply are not good enough.

"The latest Kelley Blue Book Market Intelligence survey data shows that car
shoppers are hungry for deals this Friday and would seriously consider buying a
new vehicle then if the price was right," said James Bell, executive market analyst
for Kelley Blue Book's kbb.com. "However, there is a perception gap about what
special deals actually are available to new-car shoppers on Black Friday. This
should motivate auto makers to heavily promote any special discounts or
incentives so new-car shoppers can help positively contribute to the bottom line for
manufacturers' and dealers' November sales."

This Kelley Blue Book Market Intelligence Survey was fielded to 121 in-market
new-car shoppers on kbb.com from November 20-23, 2009, and the preliminary
data contained in this press release is based upon 51 qualified respondents. For
Market Intelligence sales inquiries on any vehicle, segment or brand, please
contact Kelly Kim, director of market intelligence services for Kelley Blue Book and
kbb.com, at 949-268-2756 or kkim@kbb.com.

About Kelley Blue Book (www.kbb.com)

Since 1926, Kelley Blue Book, The Trusted Resource®, has provided vehicle
buyers and sellers with the new and used vehicle information they need to
accomplish their goals with confidence. The company's top-rated Web site,
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www.kbb.com, provides the most up-to-date pricing and values, including the New
Car Blue Book® Value, which reveals what people actually are paying for new
cars. The company also reports vehicle pricing and values via products and
services, including software products and the famous Blue Book® Official Guide.
According to the C.A. Walker Research Solutions, Inc. - 2009 Spring Automotive
Web Site Usefulness Study, kbb.com is the most useful automotive information
Web site among new and used vehicle shoppers, and half of online vehicle
shoppers visit kbb.com. Kelley Blue Book's kbb.com also is a W3 Gold Award
winner, sanctioned by the International Academy of Visual Arts. Kbb.com is a
leading provider of new car prices, car reviews and news, used car Blue Book
Values, auto classifieds and car dealer locations. No other medium reaches more
in-market vehicle shoppers than kbb.com.
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