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Kelley Blue Book Distracted Driving
Survey Reveals Majority Of Drivers Still
Multi-Task Behind The Wheel Even
Though They Are Aware Of Risks
KBB.com Brand Ambassador and Professional Football
Player Todd Gurley, NASCAR Driver Chase Elliott
Join in #DriveSmart Distracted Driving Awareness
Campaign
IRVINE, Calif., April 14, 2016 /PRNewswire/ -- Distracted
driving is defined as any activity that could divert a
person's attention away from the primary task of driving.
While nearly every state in the U.S., as well as Washington
D.C., has laws prohibiting the use of mobile phones while
driving, a new survey by Kelley Blue Book reveals that 61
percent of drivers continue to multi-task from behind the
wheel.
The 2016 Kelley
Blue Book
Distracted
Driving
Awareness
survey, released
today by
KBB.com, the
vehicle valuation
and information source trusted and relied upon by both
consumers and the automotive industry, is part of the
company's #DriveSmart Distracted Driving Awareness
campaign, launched during Distracted Driving Month.
Among those who multi-task from behind the wheel,
nearly half (47 percent) of respondents have used their
phone while driving on roads or residential streets, 40
percent have used their phones while cruising the highway
and 86 percent have used their phone while at a stop light
or in heavy traffic. Talking on the phone and using the
navigation system were the highest rated activities reported
with 78 percent and 71 percent, respectively. Texting came
in third with 67 percent, followed by using music apps (47
percent) and using social media (31 percent).
The National Highway Traffic Safety Administration
(NHTSA) estimates that 25 percent of all crashes involve
some form of driver distraction, and drivers under the age
of 20 have the highest proportion of distraction-related fatal
crashes. In fact, nearly three quarters of survey respondents

(71 percent) believe that cell phone usage is the biggest
threat facing today's teen drivers, with drinking and driving
(18 percent) and reckless driving (10 percent) rating as a
distant second and third, respectively.
According to Distraction.gov, the average time a driver
takes their eyes off the road while texting is five seconds.
When traveling at 55 mph, that's enough time to cover the
length of a football field blindfolded. Among those who
multi-task from behind the wheel, Millennial drivers report
the highest rates of texting (74 percent) and checking social
media sites (36 percent) while driving. However, young
people are not the only drivers reaching for their phones.
The survey reveals that Baby Boomers lead the pack,
reporting the highest rate overall of talking on the phone
while driving (87 percent), followed by Gen X (83 percent)
and Millenials (76 percent).
"We all know that texting while driving is a serious
distraction, but it isn't the only reason drivers are taking
their eyes off the road," said Jack Nerad, executive editorial
director and executive market analyst for Kelley Blue
Book. "With the increase of in-car technology, there are
more distractions vying for a driver's attention. Whether it
is in-dash navigation, music apps or voice command call or
text, more and more drivers are multi-tasking behind the
wheel as opposed to focusing on the road."
Take the Pledge: "One Text or Call Could Wreck It
All"
In addition to conducting the nationwide survey, Kelley
Blue Book, along with NHTSA and The Conor Lynch
Foundation, will host a student assembly at Inglewood
High School in Los Angeles on April 21, 2016, to educate
students on the dangers of distracted driving. Professional
football player Todd Gurley and local officials will be on
hand to bring attention to the issue. At the assembly, the
students will be directed to take the "One Text or Call
Could Wreck it All" pledge at Distraction.gov.
"Texting behind the wheel is dangerous, deadly and
completely preventable. Help make our roads safe for
everyone and save it for when you're not in the driver seat,"
said Chris Murphy, regional administrator for NHTSA.
"Working with our safety partners and organizations like
Kelley Blue Book, we're calling on drivers to take the
pledge and put their phones down. Our focus is to drive
positive behavior change and encourage safe driving
habits."
Chase Elliott, driver of the No. 24 Kelley Blue Book

Chevrolet SS for Hendrick Motorsports, also has joined the
campaign by creating a digital PSA that was released
earlier today to help spread the message about the dangers
of distracted driving. Elliott, a champion NASCAR driver
who himself is only 20 years old, is uniquely qualified to
share the importance of giving your full attention to
driving, helping to ensure everyone's safety by reminding
people to just drive.
Sample of Additional Findings from Kelley Blue Book
Distracted Driving Awareness Study
Texting is Not the Only Distraction: Just over half
(51 percent) have engaged in rubbernecking and have
seen others doing the same; 50 percent have argued
with a passenger and seen others arguing while
driving; 36 percent have traveled with an
unrestrained pet and have seen others doing this; and
one-third (31 percent) tend to children while driving
and have seen others doing the same.
Hands-Free Option Not Always Used: Among
those who multi-task from behind the wheel, more
than 90 percent have speaker phone available, but
fewer than half (46 percent) regularly use it while
driving. Nearly half (49 percent) have Bluetooth built
into their vehicles, but only 37 percent regularly use
the device while driving.
Put Your Phone Away: Twenty-three percent say
they always stow their phones to avoid temptation
while driving; 44 percent occasionally stow their
phones and 33 percent never do. For those who do
stow their phones, 60 percent leave it in their pocket
or bag; 49 percent put it in the middle console or
compartment and 15 percent put it in the side door
storage.
This One's On You: More than 70 percent say that
it is a personal responsibility to curb distracted
driving behaviors, with 14 percent putting the
responsibility on parents and 6 percent saying that
cell phone carriers/manufacturers or law enforcement
bear the responsibility.
Consequences, Consequences: Of those surveyed,
half stated that drivers in violation should be given a
traffic citation, followed by 26 percent stating the
driver's license should be suspended and 16 percent
stating the driver should be issued a misdemeanor
citation.
Curbing Bad Driver Behavior: The majority (65
percent) said that an app that makes drivers' phones
inoperable while driving would be the most effective

way to change driver behavior, followed by more
police intervention and enforcement (41 percent) and
stricter laws and legislation (37 percent).
To learn more about the dangers of distracted driving, visit
http://www.kbb.com/car-news/all-the-latest/texting-whiledriving-survey-pledge/2100000556/.
The national survey commissioned by Kelley Blue Book
and conducted by MFour Mobile Research on March 1521, 2016, reveals the responses from 2,000 U.S. residents
aged 15-years-old or older. In the survey, Generation Z
(Gen Z) is defined as those 15-17 years old; Millenials are
defined as those 18-34 years old; Generation X (Gen X)
are defined as those 35-50 and Boomers/Silent (Boomers)
are defined as those 51 years old and older.
To discuss this topic or any other automotive-related
information with a Kelley Blue Book analyst on-camera
via the company's on-site studio, please contact a member
of the Public Relations team to book an interview. For
more information and news from Kelley Blue Book's
KBB.com, visit www.kbb.com/media/, follow us on
Twitter at www.twitter.com/kelleybluebook (or
@kelleybluebook), like our page on Facebook at
www.facebook.com/kbb, and get updates on Google+ at
https://plus.google.com/+kbb.
About Kelley Blue Book (www.kbb.com)
Founded in 1926, Kelley Blue Book, The Trusted
Resource®, is the vehicle valuation and information source
trusted and relied upon by both consumers and the
automotive industry. Each week the company provides the
most market-reflective values in the industry on its toprated website KBB.com, including its famous Blue Book®
Trade-In Values and Fair Purchase Price, which reports
what others are paying for new and used cars this week.
The company also provides vehicle pricing and values
through various products and services available to car
dealers, auto manufacturers, finance and insurance
companies, and governmental agencies. Kelley Blue
Book's KBB.com ranked highest in its category for brand
equity by the 2015 Harris Poll EquiTrend® study and has
been named Online Auto Shopping Brand of the Year for
four consecutive years. Kelley Blue Book Co., Inc. is a
Cox Automotive™ brand.
About Cox Automotive
Cox Automotive Inc. is transforming the way the world
buys, sells and owns cars with industry-leading digital
marketing, software, financial, wholesale and e-commerce

solutions for consumers, dealers, manufacturers and the
overall automotive ecosystem worldwide. Committed to
open choice and dedicated to strong partnerships, the Cox
Automotive family includes Autotrader®, Dealer.com®,
Dealertrack®, Kelley Blue Book®, Manheim®, NextGear
Capital®, vAuto®, Xtime® and a host of other brands. The
global company has nearly 30,000 team members in more
than 200 locations and is partner to more than 40,000 auto
dealers, as well as most major automobile manufacturers,
while engaging U.S. consumer car buyers with the most
recognized media brands in the industry. Cox Automotive
is a subsidiary of Cox Enterprises Inc., an Atlanta-based
company with revenues of $18 billion and approximately
55,000 employees. Cox Enterprises' other major operating
subsidiaries include Cox Communications and Cox Media
Group. For more information about Cox Automotive, visit
www.coxautoinc.com.
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