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Weekly Shopping Activity Growth
Top/Bottom 5 Models

Weekly Shopping Activity Growth

Intro and Redesigned Models

Ford Fusion 20.2% HysndaiTusson _ 1778%
Hyundai Sonata Hybrid 0 osew
Ford Mustang 18.8% Mazda O £ wos7w
Audi TT 39.6%
Nissan Altima 13.7% Lincoln MKX 21.7%
Mercedes-Benz E-Class 7.8%
Honda Accord Mazda MX-5 Miata 6.5%
Ford F250 Super Duty Super Cab 3.0%
Honda CR-V Ford F250 Super Duty Regular Cab 2.6%
Toyota Mirai 0.9%
Honda Pilot Cadillac CTSV -0.8%
Ford F250 Super Duty Crew Cab -2.5%
Mazda CX-5 Alfa Romeo 4C Spider -3.3%
Hyundai Tucson Fuel Cell -3.7%
Subaru Impreza Honda Pilot -6.2%
Honda HR-V -9.0%
Porsche Macan Volvo XC90 11.9%
Scion iA -19.7%
MINI Hardtop 2 Door -54.2% Y] <A
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Note: The Top/Bottom 5 Models represent the most statistically significant gains/losses presented in order of effect size.

Kelley Blue Book Hot Car Report Analysis
Arthur Henry, senior manager, Strategic Insights

e Once again, mid-size sedans dominate on KBB.com. The biggest riser this week, the Ford Fusion stirred the
marketplace with a sneak peek of the 2017 Fusion. 2017 is going to be a year of mid-size sedans; along with the
Ford Fusion, other high-profile, mid-size sedans will be redesigned around the same time.

e Since the launch of HR-V on KBB.com, we have seen a steady spike in traffic for CR-Vs. Contrary to the common
notion that the HR-V is cannibalizing shopper interest from the CR-V, the HR-V actually complements Honda’s
current lineup, making the brand stronger in the marketplace. Due to increased cross-shopping between the
two models, the already popular CR-V gains further interest from the HR-V shoppers. It will be interesting to see
if the CX-3 follows the HR-V’s success and emulates Honda's synergy for Mazda.



