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Weekly Shopping Activity Growth
Top/Bottom 5 Models

Lincoln MKC 173.7%
Audi Q5
Lexus NX
Lexus RX

Acura MDX

Mazda CX-5  -6.3%

Tesla Model S -17.6%
Jeep Renegade -21.6% I
|
Land Rover Range Rover Sport -23.7%

Land Rover Discovery Sport -30.7%

75% -25% 25% 75% 125% 175% 225%
% Change in Share Week-Over-Week

Weekly Shopping Activity Growth
Intro and Redesigned Models

Volvo XC30 _ 160.9%
Mercedes-Benz AMG GT E 112.3%
Ram ProMaster Cargo Van D 101.1%
Ram ProMaster City I 8.8%
Acura RLX Sport Hybrid 2.8%
Ford Explorer 1.5%
Chevrolet Silverado 2500 HD Crew Cab 1.4%
Chrysler 300 1.1%
Kia Sorento  -3.1%
Volkswagen GolfR  -5.5% I
FIAT 500X -12.5% '
Volkswagen Golf SportWagen -12.8% I
Ram ProMaster Window Van -14.8% ‘
Cadillac ATS-V »15,5%=
Volvo V60 21 0% u
Jeep Renegade -22.3% d
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Note: The Top/Bottom 5 Models represent the most statistically significant gains/losses presented in order of effect size.

Kelley Blue Book Hot Car Report Analysis
Akshay Anand, Senior Analyst, Insights

e To nearly noone’s surprise, luxury CUVs are on the rise again. The Lincoln MKC and Lexus NX are fairly new utility
vehicles in the ever-popular compact luxury CUV space, continuing to garner shopper attention. It’s also a great sign
for Lexus that the RX continues to garner shopper interest, as the next generation is set to be unveiled at the New
York Auto Show. Lastly, it’s worth noting that some luxury brands have been advertising during March Madness,
which may also help explain the increase in luxury this week as we gear up for the Final Four and NCAA championship

game.



