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Weekly Shopping Activity Growth
Intro and Redesigned Models

Weekly Shopping Activity Growth
Top/Bottom 5 Models

Subaru Outback 24.9% Mercedes-Benz Metris Cargo 26.7%
Chevrolet Silverado 2500 HD DC 13.5%
Subaru Forester Honda rd
Toyota RAVA Chevrolet Camaro
Chevrolet Silverado 2500 HD RC
M=aiel XS Hyundai Tucson
Honda CR-V Chevrolet Volt
Mercedes-Benz Metris Passenger
Acura MDX Mazda CX-3
Acura ILX 10.5% Toyota Tacoma Access Cab
BMW 7 Series
Lexus NX -11.0%

Hyundai Sonata Hybrid

Toyota Tacoma Double Cab

Toyota Tacoma Double Cab -11.0%
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Buick Cascada -25.1% E:]
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Audi A3 Sportback e-tron

Nissan Maxima -17.2%
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Note: The Top/Bottom 5 Models represent the most statistically significant gains/losses presented in order of effect size.

Kelley Blue Book Hot Car Report Analysis
Dhara Mehta, senior analyst of Strategic Insights

e Loveisindeed in the air with Subaru’s recent kick-off of 2015’s ‘Share the Love’ event. Looking at the third quarter 2015
results from KBB.com’s Brand Watch™ study, Subaru ranked high on both practical and emotional factors, compared to
Toyota and Honda, which skew more toward practical than emotional. This may be the result of Subaru’s refreshed product
line coupled with their ‘Love’ campaign. The campaign has revitalized the brand, echoing both emotional and practical
messaging. When looking at the ‘Share the Love’ event combined with the popularity of the SUV segment, it’s no surprise
that shoppers on KBB.com are researching the Outback and Forester.

® Risers this week all come from the utility vehicle segment, alluding to the continuous popularity of this segment.
Additionally, compact SUVs continue to thrive in sales, increasing 40 percent year-over-year (Oct. 2014-Oct. 2015).



