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Weekly Shopping Activity Growth Weekly Shopping Activity Growth
Top/Bottom 5 Models Intro and Redesigned Models
Chevrolet Colorado Crew Cab 73.4% Kia Sorento - 32.4%
L
Ford Edge . 24.7%
Chevrolet Colorado Extended Cab 45.5% !
Nissan Murano . 17.1%
Ford Escape 20.9% Kia Optima Hybrid u 14.3%
Infiniti Q40 . 12.0%
Honda Pilot 13.4% ‘
Hyundai Sonata I 8.2%
Ford F150 SuperCrew Cab 11.6% Kia Sedona I 6.6%
Chevrolet Trax 3.7%
Henda fivic SRk ' Cadillac Escalade 3.0%
Toyota Avalon  -28.3% - Lamborghini Huracan ! 0.5%
| BMW M4 -5.7% I
Chrysler 300 -38.4% - BMW X6 -6.0% '
| |
Volkswagen Passat -39.0% - Land Rover Discovery Sport -8.0% l

| Lexus NX .11_2%'

Buick Regal -43.4%- Volkswagen e-Golf  -16.4% n

~70% -20% 30% 80% Intro DRedesigned . 0% 2% 0%
% Change in Share Week-Over-Week % Change in Share Week-Over-Week

Note: The Top/Bottom 5 Models represent the most statistically significant gains/losses presented in order of effect size.

Kelley Blue Book Hot Car Report Analysis
Arthur Henry, Senior Manager of Market Intelligence

As the truck segment gets rebooted with new launches and redesigns, coupled with falling gas prices, the year 2015 is
on its way to becoming a truck-centric year. The comeback of mid-size trucks like the all new GMC Canyon and
Chevrolet Colorado has altered shoppers’ perception of the segment. Straying away from the construction worker’s
truck, these new trucks are geared towards more lifestyle functionalities. Based on a Quick Poll conducted by Kelley Blue
Book, 50% of shoppers indicated that primary function of a mid-size truck is for fun or outdoor activities, such as
camping, surfing or towing their ATV or motorcycles.

Chevrolet Colorado, a recipient of notable truck awards, is the biggest gainer on KBB.com this week. It offers versatility
with advanced technology typically available in sedans or utility vehicles for today’s tech savvy shoppers.



