August 2, 2012

Weekly Shopping Activity Growth Weekly Shopping Activity Growth
Top/Bottom 5 Models Intro and Redesigned Models
CHEVROLET SPARK 41.0% 2013 CADILLACATS 35.9%
CADILLAC ATS 35.9%
2013 BMW X1 32.8%
BMW X1 32.8%
2013 ACURA ILX 15.1%
SCIONTC 26.1%
2013 SUBARU BRZ -3.0%
VOLVO XC60 19.7%
2013 DODGE DART -3.2%
FORD ESCAPE -9.8%
2013 CADILLACXTS -6.0%
MERCEDES-BENZ E-CLASS -14.2%
2013 AUDI ALLROAD -7.6%
NISSAN LEAF -25.5%
MERCEDES-BENZ GL-CLASS -26.0% . 2015 FORDEFOCUS 31 -11.8%
CODA SEDAN _z5 75, - 2013 AUDI RS 5 -14.1%
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Note: The Top/Bottom 5 Models represent the most statistically significant gains/losses presented in order of effect size.

Kelley Blue Book Hot Car Report Analysis — August 2, 2012:

The games officially started, and KBB.com saw the benefits of the three automakers with prominent exposure during the
Olympics. The 2013 Cadillac ATS vs. the World’ ad debuted during the Olympic Opening Ceremony, which drew interest
among consumers to research the model on KBB.com. Also, as the official automotive partner of the 2012 Summer
Olympics, BMW Group has been attracting buzz around the X1. Meanwhile, Acura is unleashing commercials for its all-
new ILX during the televised games as well. It’s no surprise these automakers are advertising their new models in front
of a massive audience, influencing consumers to jump from their television to KBB.com to check out the vehicles in
greater detail. As the Olympics continue, time will tell if the television ads will sustain consumer attention.

- Akshay Anand, Market Intelligence Web Analyst, Kelley Blue Book’s KBB.com



