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Weekly Shopping Activity Growth Weekly Shopping Activity Growth
Top/Bottom 5 Models Intro and Redesigned Models
Jaguar F-Type 29~8% Lincoln Navigator 162.6%
Subaru XV Crosstrek 6.5%
Nissan NV3500 HD Cargo 67.7%
Ford F150 SuperCrew Cab 5.9%
Lincoln Navigator L . 57.5%
Kia Sportage 3.9%
Mazda CX-5 3.0% Honda Fit I 17.1%
Honda Civic -3.4% NissanJuke -19.9% I
| |
Ford Mustang -6.4% l ‘
‘ Nissan NV3500 HD Passenger -25.6%
Jeep Cherokee -6.5% l |
| Aston Martin DBS -29.6% I
Mazda MAZDA6 -7.1% l
Ford Fusion _7 394 ' iR GER 0.1 I
-20% 0% 20% 40% Intro DRedesigned. 0% i 000 A
% Change in Share Week-Over-Week % Change in Share Week-Over-Week

Note: The Top/Bottom 5 Models represent the most statistically significant gains/losses presented in order of effect size .

Kelley Blue Book Hot Car Report Analysis
ArthurHenry, Sr. Manager, Market Intelligence

e Shoppersare gaining confidence intheir purchasing ability, causing anincrease ininterest for luxury cars and
sportscars. The Jaguar F-Type has benefited from thissurge ininterest, asitis a true definition of luxury sports
car. Helping feed attention to this Jaguar model is the slew of automotive editorial stories, which wererecently
released onthe vehicle. Asshoppersresearch the F-type on KBB.com, they have been drawing comparisons to
the Chevy Corvette, Porsche 911 and its sistervehicle, the Jaguar XK. However, it’s hard to say if the F-Type is
currently drawingin serious buyers, asthe mostviewed trim on KBB.com week-over-week is the 2015 Jaguar F-
Type V8S convertible, the most expensive trimamongthe F-Type series.



