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Weekly Shopping Activity Growth Weekly Shopping Activity Growth
Top/Bottom 5 Models Intro and Redesigned Models

BMW i3 302.1%
2014 Infiniti Q70 18.7%
Porsche Macan 120.9%

Audi SQ5 78.1%
2014 Chevrolet Silverado 2500 HD
Double Cab U
Nissan LEAF 38.4%
Tesla Model S L 28.6%
2014 Kia K900 -4.5%
Chevrolet Silverado 1500 Crew
-13.9
Cab
Chevrolet Corvette —14.1%I
2014 Nissan Rogue Select -8.4%
Mercedes-Benz E-Class -16.5%'
Audi AS .17_5%'
2014 BMW M4 -27.4%
BMW 1 Series ,ZS.S%I
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Note: The Top/Bottom 5 Models represent the most statistically significant gains/losses presented in order of effect size.

Kelley Blue Book Hot Car Report Analysis
Arthur Henry Sr. Manager, Market Intelligence

e TheBMW i3 isavailable fortestdrives, makingitthe highesttrafficshare moveroverthe pastweek. BMW's
venture into electricmarketisintroduced with some fanfare as shoppers gatherinformation onthe i3and 8.

e Interestinthei3iscausinga “arisingtide, floatsall boats” situation forthe electricvehicle segmentasthe
Nissan LEAF and TeslaModel S have increased in trafficdue to consumers cross shopping those models against
thei3.



