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Weekly Shopping Activity Growth Weekly Shopping Activity Growth
Top/Bottom 5 Models Intro and Redesigned Models

Jeep Cherokee 43.5% 2014 Audi sS4 29.0%
2014 Honda Pilot 6.7%
CadillacCTS 41.0%
2014 Audi TT 4.1%

Jaguar XF 34.5% 2014 BMW i3 3.4%
\

Dodge Durango 24.9% 2014 BMW i8 3.0%
2014 Toyota Corolla -1.9%
Ford Mustang 19.4%
2014 Chevrolet Silverado 1500 -4.5%
Chevrolet Spark -14.49
P s 2014 Audi S7 -4.6%
Buick Encore -14.8% 2014 Mitsubishi Mirage -8.2%
2014 Infiniti Q60 -10.2%
Land Rover Range Rover Sport -15.2%
| 2014 Chevrolet SS -10.6%
Hyundai Veloster  -17.7% .
‘ 2014 Mercedes-Benz C-Class -12.9%
Mercedes-Benz CLA-Class 51 g9 - 2014 Mercedes-Benz S-Class -17.8%
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Note: The Top/Bottom 5 Models represent the most statistically significant gains/losses presented in order of effect size.

Kelley Blue Book Hot Car Report Analysis
Akshay Anand, Analyst, Kelley Blue Book Insights

“The Cherokee keeps rising and rising in KBB.com new-car traffic as consumers are exposed to the compelling Jeep
advertising and a storied nameplate,” said Akshay Anand, Kelley Blue Book Insights analyst. “The compact crossover
segment also has seen solid growth over the last year, and the Cherokee is adding fuel to that fire as it has increased in

share nearly 44 percent on KBB.com since last week.”

e The Dodge Durango increased in KBB.com new-car share nearly 25 percent week over week as consumers are

taking note to the automaker’s Ron Burgundy ad series.
o Recently, Dodge released four more ads featuring Will Ferrell, which is expected to increase consumer

attention to the model.



